Assignment: Practical brand development
There are four tasks in this assignment which are all based on the business you have chosen as your case study. All future assignments will be based on that same business, using the content information supplied in this assignment. 
Please complete all four tasks, save the document by adding your name to the end of the existing file name, and uploading in the assignment lesson from which you downloaded this file. 
The goal of defining your target audience is to attract more customers who have similar goals, aspirations, pain points, and challenges as your best customers. So we will:
· start by assessing our existing customers, then 
· we will define the kind of customers we want in the future (that’s our target audience), then 
· we will tell our target audience about our business and how it meets their needs, in words and in pictures. 

Task 1: Assess your existing audience
Why do we do this? Because if I know who I attract already, I can work to attract more of the same, or I can deliberately shift to attracting a different audience. Try to answer as clearly and precisely as possible. 
Q1: Who, in general, are your existing best customers? (Eg, are they business people from Colombo, or local families, or backpackers or...)
A: 

Q2: What qualities do these customers share? (Eg what age are they generally, how much money or time do they have, and what languages do they speak? Do they bring their children? Do they have their own transport? Etc, etc.)
A: 

Q3: What caused these customers to search for a solution like your tourism business’s products or services? (Eg the backpackers wanted somewhere really cheap, or business people want a place to stay when visiting clients, or families want a place to stay at certain holidays...)
A: 

Q4: Why did they choose your business instead of that of your competitors? 
A: 


Task 2: Define your target audience
Now, using the knowledge gained from assessing your existing clients, think about your future clients to craft your target audience statement, which should be brief, focused and clear. (Hint: avoid generalizations. Be specific.)
1. Your business name
2. does what?
3. to attract who?
4. so they can do what?

For example: 
1. Business name: Dominique's Homestay
2. Does what? provides caring, authentic hospitality
3. To attract who? curious foreign travellers
4. So that they can do what? learn about our rich culture while on vacation. 


Task 3: Tell that target audience about your business
1. Write a description of no more than 100 words for your tourism business that can be used on your own website or that of other online travel agencies. 
2. List 7 key facilities or amenities appropriate to your target audience. (Hint: Put these in the order most likely to appeal to your target audience. Eg, if you are aiming at business people, tell them about the free wifi and the desk in every room; if you are aiming at families, tell them about the swimming pool.)
3. Using the above information, summarise it to no more than 40 words so that it can be used on social media or brochures with limited space. 



Task 4: Show photos of your business to your target audience

Bearing your target audience in mind, provide a portfolio of 5 photographs, with captions, of your accommodation that could be used on Booking.com and AirBnB as well as your own website and social media. 
Paste them in the document below in the order in which you would like them to appear in an online gallery. 

